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OUR EXECUTIVE COMMITTEE
Our experienced leadership team collaborates to deliver the group strategy and effective control 
of operational activities to create value. 

ANTHONY MULINGE (46)
Chief growth officer: Rest of Africa

Appointed: December 2020

DEEPA SITA (44)
Chief financial officer

Appointed: October 2020

BECKY OPDYKE (42)
Chief marketing officer

Appointed: October 2018

S’NE MAGAGULA (48)
Chief human resources officer

Appointed: May 2018

LUIGI FERRINI (54)
Chief customer officer

Appointed: May 2019

MARY JANE MORIFI (59)
Chief corporate affairs and 
sustainability officer

Appointed: December 2016

JOE RALEBEPA (50)
Chief legal officer

Appointed: January 2020

TREVOR SANDERSON (54)
Chief supply chain officer

Appointed: January 2020

NOEL DOYLE (55)
Chief executive officer

Re-joined the group: July 2012

Appointed to the position of CEO in 
February 2020
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THUSHEN GOVENDER (45) 
Chief growth officer:  
Consumer Brands

Appointed: May 2021

CLIVE VAUX (70)
Corporate finance executive

Appointed: February 2000

KEY FOCUS AREAS IN FY21
	› Implementation of group strategic commitments 
	› Management of operational activities of the group
	› Management of Covid-19 pandemic to reduce impact on employees and operations
	› Kicked-off the execution of our Rest of Africa strategy
	› Management of the civil unrest in KwaZulu-Natal and Gauteng and the product 

recall.

Diversity of skills, 
experience, backgrounds 
and new perspectives 
foster better debate  
and decision making, 
underpinned by our 
values

Skills and experience

	› FMCG

	› Corporate affairs and sustainability

	› Strategy execution

	› Corporate governance

	› Manufacturing

	› Risk management and safety

	› Marketing, commercial sales and business 

development

	› Customer relations

	› Human resources

	› Legal, compliance and ethics

	› Finance, auditing, corporate finance

	› Mergers and acquisitions.

AGE

6
40 – 50 years

4
51 – 60 years

1
61 – 70 years

36%
Female representation
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