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	› 9 484 012 breakfasts served, and 79 640 learners supported by Tiger Brands Foundation (2020: nine million breakfasts and 
74 455 learners) 

	› Among others the following strategic focus projects were launched: Junior Purity Smoothies to support toddler nutrition, 
Brooke’s Low-Cal Fruit Squash Concentrate, and Ingram’s Hand Sanitisers

	› We are proactively driving consumer health awareness on:
	– Heart health (Jungle products) 
	– Fibre (Ace maizemeal) 
	– Immunity (Morvite) 
	– Nutrition (Albany)
	– Fruit and vegetables (KOO).

	› BBBEE level 3
	› R85 million enterprise and supplier development (ESD) fund (2020: R45 million) 
	› R13,5 billion spent with BBBEE-verified suppliers (2020: R12,3 billion)
	› R5,6 billion spend with black-owned enterprises (2020: R5 billion)
	› R4,3 billion spend with black women-owned enterprises (2020: R4 billion)
	› R22,9 million total socio-economic development spend (2020: R22,4 million).

Year-on-year performance:
	› 30% reduction in absolute direct greenhouse gas (GHG) emissions, 14,5% reduction in GHG emissions intensity
	› 20,4% reduction absolute energy use, 2,7% reduction in energy intensity
	› 13% reduction in absolute water use, 5,5% increase in water intensity.

	› 	Zero fatalities (2020: two employees and one contractor)
	› 0,31 LTIFR (2020: 0,34)
	› R4 billion paid in salaries and benefits to 10 158 permanent employees (2020: R4,1 billion to 11 188 employees)
	› R93,8 million invested in employee training and development (2020: R97,3 million).
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